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Primary logo (Al / A2)

yocova

The Y

The “Y" of the logo can be use where space or size
for the primary logo makes it illegible. For instance
this can be used online in a web browser tab icon
(Favicon), or as an app icon.
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Logo

Logo clearance

yocova

Primary logo clearance rules

The logo should be situated with enough clear space
to make sure maximum prominence.

To define the correct exclusion zone, we use 1x the
height of the letter “0” from the logo to mark out
both top, bottom margins.

Left and right margins are set at 1x the width of the
letter “0”"

The bottom margin should be taken form the
baseline of the “0" within the logo and NOT the
baseline of the “Y”.

The “Y"” clearance rules

When using the “Y”, create an exclusion zone that is
50% hight of 1xY for the top and baseline. And then
50% width of 1xY for left and right margins.
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Logo colours

yocova

White logo (for dark backgrounds)

yocova

Primary colour (Navy Blue)

R: 255 C: 0% # FFffff R: 36 C: 99% # 243365
G: 255 M: 0% G: 51 M: 29%
B: 255 Y: 0% B: 101 Y: 87%

K: 0% K: 19%

yocova yocova

Colour rules

As the logo has a slight shadow placed on the “Y" and “v" angled sections of the
type, in both blue and white version the primary blue and white logos should always
be used where possible. No other colour variation is permitted except for when
colour use is not possible, then solid black and white options should be used.



Logo

LogoDo ()

yocova Y}

Do Only use the approved Do Use the “Y" only for
logo supplied by Yocova. instances where the full logo
becomes illegible.

Don't (X

X

yocova

Don’t Twist or rotate the logo.

X

Don’t Use any outlines or
apply any effects to the logo.

X

Sign into the YOCOVQ
platform today!

Don’t Use the logo as part of a sentence
when you mention the brand.

o
yocova

Don’t Stretch or skew the

logo.

yocova

Don’t Re-colour the logo or the
shadows within the “Y” and “v".

YOCOVQA Platform

X

Don’t Use the logo to create your
own sub-brand or form a title.



Logo

Logo positioning

For documents or online publications, including email.
The logo should be placed in the top left corner.

LOGIN

Hi %%FirstName%%
Thanks for joining Yocova!

Now make the most of your membership with the fantastic features and benefits Yocova offers.

Our aim is to help you collaborate, innovate, access and buy and sell solutions, safely and
conveniently. Now you’re a Member, here are just a few ways to get the most from Yocova.

Don’t forget,
Make yourself seen by all

Profile Updates

Complete your Yocova Profile so people can find out about you, your organization, your
interests in aviation, even what you look like. People will be more likely to collaborate with you if
they can see who you are. Click on the circle at the top right of your screen to get started.

Set Notifications

Switch your notifications on to receive your preferred content as it happens, daily or weekly,
straight to your in-box. Go to your Profile, choose Settings and make your selection. You can also
choose to receive instant, daily, weekly or limited updates from your favourite Groups so you
never miss the latest insights.

Using the “Y" logo should only be considered when the full
logo cant be used due to scale and size meaning it will be
illegible. In this case the “Y” should be place more centrally
or in accordance with it's application.

Y
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APPROVED PARTNER

Partner Logo (B1)




Partner Logo

Partner Logo clearance
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yocova

APPROVED PARTNER
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yocova

APPROVED PARTNER

AV IATION
DIGI TAL

Partner logo clearance rules

To define the correct exclusion zone, we use 1x the
height of the letter “0” from the logo to mark out the
bottom margin, but 2x the height of “0” to mark out
the top margin. This allows for extra clearance for the
stars icons used.

Left and right margins are set at 1x the width of the
letter “0”"

The bottom margin should be taken form the
baseline of the sub tag line.

Partners logo use

When using the partner logo with another brand
logo a separation line is introduced. The text of the
other brand logo should not exceed that of the
Yocova partner logo text.

If secondary brand logo is portrait in layout then it
should not exceed the height of the separation line.
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Partner Logo

Partner Logo with backgrounds

Partner logo colours Partners logo use
The partner logo can be place only on a brand coloured background. You must ensure that the When using another brand logo, we should never place them both over an
correct colour balanced is achieved by using the white version on darker backgrounds. iImage if possible. This ensures we adhere to other corporate branding and keep

consistence of colours when two logos are used together.

:
\[OCO\IG | AVIATION

APPROVED PARTNER DIGI TA L
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yocova @ yocovci ©

APPROVED PARTNER APPROVED PARTNER

X

:
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Colours

Our Primary Colours

CMYK: 100 | 91| 40 | 46
RCB: 283469
HEX: #1C2245

CMYK: 9684|185
RCB: 4660|125
HEX: #2d3c7d

CMYK: 82]67]|0]|0
RCB: 6889|184
HEX: #4459b8
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yocova

For more information visit
www.yocova.com

emalil support@yocova.com

Or follow Yocova on Linkedln

O


https://www.linkedin.com/showcase/yocova

	Table of Contents
	What is Yocova?
	Terms of use by Yocova membership type
	Primary logo (A1 / A2)
	Logo clearance
	Logo colours
	Logo Dos and dont
	Logo positioning
	Partner Logo (B1)
	Partner Logo clearance
	Partner Logo with backgrounds
	Our name (C1)
	Typography
	Our Primary Colours
	Secondary colours
	Illustration style
	Additional illustration assets



